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With the incredibly rapid economic development in China and the 
ever-accelerating process of globalization, more and more foreign tourists choose 
China as their tourist destination. The booming tourism industry has given rise to the 
need of well-translated tourist texts which can provide foreign tourists with necessary 
information and attract more of them to numerous tourist attractions in China. 
However, current Chinese-English (C-E) tourist translations are fraught with all sorts 
of errors and mistakes and fail to achieve the goal of tourist text producers. Therefore, 
many scholars have been engaging in the study of C-E translation of tourist texts, and 
it is becoming an increasingly important subfield of translation studies. Although such 
studies have made remarkable contributions, they still suffer from defects in terms of 
theoretical basis, methods, procedures, objective and scope of study, etc.  
Xiamen, known for its natural beauty, is a famous tourist city in China, yet most 
of its scenic spots and places of historical interest are still little known to the outside 
world. What’s more, there is no systematic study of C-E translations of tourist texts in 
Xiamen and no corpus of such translated texts is available for study. As a significant 
breakthrough in translation studies, the German functionalist theory has provided a 
new perspective for the study of tourist translation. Within the framework of 
functionalism, this thesis assesses the quality of C-E translations of tourist texts in 
Xiamen and attempts to work out applicable principles as well as strategies for the 
improvement of tourist translation.   
Through detailed analyses of samples collected from tourist attractions in 
Xiamen, the author comes to the conclusion that the German functionalist theory is 
indeed of great value in guiding tourist translators. Drawing upon Christian Nord’s 
functional hierarehy of translation problems, the author conducts an intensive study of 
the collected data and finds that the quality of English translations of tourist texts in 














tourist promotional materials. In order to improve the translation quality, the author 
puts forward two major principles for C-E translation of tourist texts: marketing 
function oriented principle and target reader oriented principle. From these principles, 
this author generates four subordinate principles: (1) the principle of economy; (2) the 
principle of providing necessary and practical information; (3) the principle of 
linguistic correctness; and (4) the principle of conveying source cultural information. 
Finally, four strategies applicable to C-E translation of tourist texts are discussed 
through analyses of examples, namely, amplification, omission, generalization and 
restructuring.  
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Chapter 1 Introduction 
In the following pages, a brief introduction to this study is presented in terms of 
its significance, objective, research questions, scope, data collection as well as 
contents and structure. 
1.1 Significance of This Study 
As we all know, tourism plays an important part in the development of a region 
or a country. Most developing countries as well as developed countries have identified 
tourism as a key sector to create employment opportunities and boost economic 
growth. China is no exception. 
In today’s China, tourism has become a promising and booming industry since 
its entry to WTO. China, endowed with rich tourist resources, is a much favored 
tourist destination in the world. Every year millions of foreign visitors flock to the 
country to see the mysterious land with a civilization of over 5000 years old. 
According to the statistics released by National Tourism Administration of the 
People’s Republic of China on March 25, 2011, China received a total of 26.1269 
million foreign visitors from over 33 countries in 2010, among whom 12.3820 million 
came to China for sightseeing (http://www.cnta.gov.cn/html/2011-3/2011-3-25-10-15- 
28226.html). The World Tourism Organization also anticipates that China will be the 
fourth country with the largest number of outbound tourists and the biggest tourist 
destination by 2020. The flourishing international tourism has given rise to the need 
of well-translated tourist texts as good translations of tourist materials will not only 
build up the international image of a region or a country, but will also promote 
tourism. However, though we can see that some tourist translations are satisfying and 
may achieve the goal of their text producers, there are many tourist translations that 
















Xiamen, with breathtaking natural beauty and peaceful environment, offers 
travellers many tourist attractions. Surrounded by the sea on all sides, it is one of the 
ten most popular Chinese cities among overseas tourists, who flock in to enjoy the 
sights all year round. It enjoys the honors of “Garden on the Sea” and “Friendliest 
City” and has been awarded numerous honorary titles such as “Most Charming 
Chinese City”, “Most Favored Mecca of Tourists”, “Most Competitive Tourism City 
in China”, “Most-favored Destination of Chinese Youth Tourists”, “Most 
Internationally Influential Tourism City” and so on. Xiamen received 1.55 million 
domestic and overseas tourists in 2010, including 0.51 million overseas tourists 
(http://www.cnta.gov.cn/html/2011-1/2011-1-26-16-9-05515.html). However, many 
tourist attractions in Xiamen are still little known to foreign travelers. Much work is to 
be done to further promote tourism in Xiamen, including translating large quantities 
of Chinese tourist materials into English. But just like what we find in any major 
tourist city in China, the translation quality of tourist texts varies from translator to 
translator, and from one tourist attraction to another. In fact, many Chinese tourist 
texts are translated so poorly that they often lead to communication breakdowns or 
misunderstandings among foreign tourists. What’s more, although a number of studies 
of tourist translations in China have been carried out, it is surprising that none of them 
focuses on tourist translations in Xiamen. Therefore, to conduct a systematic study of 
Chinese to English (C-E) translations of tourist texts in Xiamen will add to the 
understanding and improvement of tourist translations and is of both theoretical and 
practical significance. 
1.2 Objective of This Study and Research Questions  
In this thesis, the author conducts research on C-E translations of tourist texts 
within the framework of German functionalism. This study aims to evaluate the 
quality of C-E translations of tourist texts in Xiamen, probe into the guiding principles 
and strategies applicable to the translation of texts of this sort, and produce better 
















objective, the author addresses the following research questions.  
1. What is the purpose of C-E tourist translation? 
2. Why is it difficult to translate Chinese tourist texts into English? 
3. What role do participants like initiators, translators, target readers (TRs), etc. 
play in the process of translation? 
4. What kind of translation errors exist in C-E translations of tourist texts in 
Xiamen? 
5. What principles and strategies can be applied to C-E translation of tourist 
texts in Xiamen? 
6. What are the strong points and limitations of this study compared to previous 
studies? 
1.3 Scope of Tourist Translation and Data Collection  
Generally speaking, tourist translation can be defined in a broad or narrow sense. 
In the broad sense, it refers to any material related to tourism, such as tourist 
brochures, tourist guides, introductions to places, picture albums, inscriptions or 
descriptions on the signboards at scenic spots, materials on the Internet, advertisement 
and so on. In the narrow sense, it refers to written materials related to scenic spots, 
namely introductions to tourist attractions, whether at scenic spots, in published books 
or on official websites. Tourist translation discussed in this thesis belongs to this 
category.  
This study concentrates on analyzing bilingual tourist texts at scenic spots in 
Xiamen. The author has been frequently traveling around the city collecting as many 
as authentic and first-hand materials. Most of the samples analyzed in this study are 
from signboards at major scenic spots in Xiamen. Some are extracted from published 
guidebooks, and about a quarter of them are collected from official websites.  
All the materials collected have formed a small corpus for the study of C-E 
translations of tourist texts in Xiamen. They have been closely studied with a view to 
















out translation errors, to analyze possible causes for mistranslations, and to propose 
principles and strategies for tourist translation. For every problematic translation, the 
author has offered her own version based on the proposed principles and strategies.  
1.4 Contents and Structure of This Thesis 
This thesis is composed of six parts: (1) Introduction; (2) The German 
Functionalist Theory; (3) English Translation of Tourist Texts: Practice and Theory; (4) 
Analysis of English Translation of Tourist Texts from the Perspective of 
Functionalism; (5) Practical Exploration of English Translation of Tourist Texts; and 
(6) Conclusion.  
Chapter one is an introduction to this study in terms of its significance, objective, 
research questions, scope, data collection as well as contents and structure.  
Chapter two establishes the theoretical framework of this study. This author 
reviews the development of the German functionalist theory at home and abroad, 
introduces basic concepts that are to be applied, and discusses some of its criticisms.  
Chapter three elaberates on difficulties in C-E translation of tourist texts on 
language and cultural levels, and reviews current domestic researches on tourist 
translation conducted from different angles.  
Chapter four concentrates on the analysis of C-E translation of tourist texts from 
the perspective of German functionalism. This part covers four key elements affecting 
the translation of tourist texts: text type and text function, translation skopos, 
translational action and translation brief.  
Chapter five is the main body of the thesis. It carries out a practical exploration 
of C-E translation of tourist texts in Xiamen, using samples collected from sources 
like scenic spots, published guidebooks or official websites. The translation errors 
detected in the region are presented and corrected. Several guiding principles and 
useful strategies are proposed.  
Chapter six is the conclusion part. It summarizes major findings as well as 
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Chapter 2 The German Functionalist Theory 
This chapter begins with an introduction to the development of the German 
functionalist theory in western countries and in China, followed by basic concepts of 
functionalism that can be applied in this study. At the end of the chapter, some of its 
criticisms are discussed.  
2.1 Development of the German Functionalist Theory 
The functionalist theory came into being in Germany in the 1970s. Despite the 
criticisms it has encountered over the years, the German functionalist theory has been 
spread to numerous countries including China and has evolved into a relatively 
complete theory to guide translators. Its different stages of development both at home 
and abroad are presented as follows.    
2.1.1 Functionalist Theory in Western Countries 
The 20th century witnessed the birth of many translation theories. Before 1970s, 
quite a number of western translation theorists such as Nida, Jakobson and J. Catford, 
adopted the linguistic approach to study translation. Linguistics-based translation 
school focuses on the comparison between source language and target language at all 
levels, and equivalence is their main concern. Catford (1965：20) defines equivalence 
translation as “the replacement of textual material in one language (source language) 
by equivalent material in another language (target language).” For a long time, 
equivalence theory prevailed in most European countries. However, with the 
development of translation practice, more and more translators began to realize that 
professional translating includes many cases where equivalence was not called for at 
all, and that very often “absolute equivalence” could not be achieved. In this situation, 
some scholars became increasingly dissatisfied with the relationship between 
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